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2. Introduction

- In the current business world, coming up with

?"‘“"‘" b an effective marketing strategy is important if
| not compulsory for any organization. The use of
NAICS codes for the case solution offers an

Uil opportunity of the final marketing plan

j Hae development based on specific industries’ needs.
This article aims at discussing the main elements
of the effective marketing strategy based on the

case NAICS code solution.




Understanding
the NAICS Code

NAICS is a business classification system which

tries to define businesses according to their main
business activity. They help in the identification
of trends in the market, consumers and
competitors. NAICS codes refer to the business
classification numbers used in the United States,
and primarily can be used to understand current

market opportunities, threats and competitors.




Marketing OBJQCtIVQS
and Strategy
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Think through your marketing goals and reflects on
how would you reach them with concrete steps.
This includes goal setting that is specific, measurable,
achievable, relevant and time bound commonly
referred as SMART. The NAICS code case solution
will help you in developing formulation strategies
that will be inline with the set industry benchmarks

and consumer expectation.
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The case solution of NAICS code is quite useful ik
for developing the ultimate marketing plan in ,
accordance with the industries and markets. ‘Jff 5

With the use of this system, businesses can be M,é

able to better their profiting model in the B

......

......

marketing communication system, enable
proper targeting of segments in the market and

'~ thus reap big in the existing competitive world.




RESOURCE

This is just a sample partial case solution. Please

place the order on the website to order your

own originally done case solution.

Resource: Visit thecasesolutions.com for detailed

analysis and more case studies.




