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Introduction

This paper is a case study on the “Campaign du Froid” which
IS a detailed description of a key marketing drive meant to
Increase the sales of the refrigeration firm. This paper
examines the campaign’s strategy and the specific
suggestions to enhance the aggressiveness of the campaign.
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Here, the Campaign du Froid that was led by a refrigeration company

was geared towards widening the market share especially within an

Industry that has many players. The major objectives of the campaign

revolved around the agenda of raising brand awareness, encouraging
customer interest and, therefore, developing Sales performance.

Nonetheless, the campaign encountered some hurdles such as the
Issue of a congested market coupled by the situation where the
consumers’ taste keeps changing.
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However, the overarching strategy which was
formulated seemed quite reasonable, optimal, and
coherent; nevertheless, the implementation of this

strategy appeared to be problematic due to the
followings: These executional challenges explained

why the campaign’s coverage and effectiveness
marginally performed compared to the optimal state.




/' Conclusion

This analysis of the Campaign du Froid case shows that
a good marketing procedure is crucial for success In
global markets. If the question of market segmentation
and the further strengthening of the online presence is
solved, as well as the key messages are consistently
conveyed, the campaign can effectively achieve its
objectives and significantly contribute to the growth of
business. For more case analysis and detailed
solutions, go to thecasesolutions. com.
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This 1s just a sample partial case
solution. Please place the order
on the website to order your own
originally done case solution.

Resource: Visit
thecasesolutions.com for detailed
analysis and more case studies.




