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MM orgamc frulljulces area <5
T product that was developed with the aim

~_of providing eonsumems with healthy
= wbeverage products The cuse explores lhe
~_company’s story, issues, and the
planmng that defined its development

‘ wlthm a dynamlc enmronmenl '
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— Health und wellness has become a maJor trend
and the segment in which Crescent Pure
operates 1S d grownng one, for consumers are ST
_increasingly reaching for health and wellnessf o2
“beverages. As people also start focusing on *
thelr health, the brand wanted to occupy the
“niche marketing its product based on the
‘usage of organic products and numerous
= other heulth beneflts of the product '
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That |s one of the maJor problems whlch
affected Crescent Pure was the lack of brand
e recogmnon in the market. The company requlred __

- the identification of fhe opportunities to leverage;'
Sas the 4Ps mix to set it aside from similar .«

= compames that sold snmllar products : 2
» Furthermore, dlstnbunon channels were dan |ssue e
as the key to raising product awareness was the S

development of new pomts of sale RNTEenE
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The Crescent Pure case promdes d good Rere
learnlng for asplrants in dietary segment
‘health brand development and ehallenges oo
~ they cannot avoid. With proper marketing,
publlelzlng and better financial planning
the company ‘has every potentlal to aehleve ‘

sustalnable success in establlshlng its

~ Organic beverages in the market. -
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This‘is'justa sample partialt ’caseﬂ e

“solution. Please place the order
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on the website to order your own
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