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The detalls of the case solutlon of the Web
S Tracker relates the experiences of
' orgamzanons In tracking their presence on
. the Internet. Smce digital marketmg keeps
~ On gdining popularity among different
. orgamzanons it became crucial to
understand the work of websnes and users
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A major problem dlscussed In the case is the fact
- that companies are unable to effectwely analyze
and find patterns wnthm the huge amounts of data T
' available in social media. With many resources
avmlable for measuring and tracking everythmg =
from puage visits, visitors’ characteristics, =
conversnon statlshcs traffic ongms and so on
busmesses requlre effncnem tools m work wlth |t
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The case solutlon underlmes that all the
- features of Web Tracker should be aimed at
' mcreasmg the efﬁcnency of decision-
makmg processe& Sphttmg the lnformatlon
~ regarding.the users into categones 1S
beneﬁcnal because 1t allows targetmg

K parncular segmems
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' _The Web Tracker case solution descrlbes the e
~use of analytics in current business

~_processes. It brmgs into the llght that flrms e

~ . need to now use sophlstlcated means to ° _
“monitor site performance and compete =
effectwely m the current enmronment
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ThIS case is Just a sample partall o e
case solution. Please place the..
- order on the website to order your e |
own ongnally done case solunon '

. Resource' Vlsn o
T f“thecasesolunon com
~ for detailed analysis =
and more case studles..'




