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‘The case “Launehmg a Ne_ ‘Motor Oll" deals wnth*
~strategic decisions associated with the process :
~of the launch of an entirely new motor oil
’product The market for motor oils is saturated e
~ there is fierce competmon in the niche and
leadmg market players are already set up
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The mam nsks to be encountered durmg the
mplementahon of the plan relates to brand
identity, accurate price determmatlon and
right channel selection to distribute the new

= ~motor oil. There are hlgh levels of brand

awareness hence brand loyalty, this will -
make it dlfflcult for new entrants to break s
mto the clothing busmess e o




 Strategic Considerations

To achleve these obJeetwes the company __
~ must therefore assess its marketing mix in
_ order to effectweiy market its new motor
) | B This can be made by engagmg women
~ through advertisement and foeusmg on
~ aspects such as; new product additions or
enhanced engme protectlon speelalty in
- enmronmental |ssues as examples =
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_ Startmg a new brand Qf motor onl needs /S

-strateglc marketing plan that has to consnders =

~consumers’ wants and the competition

realmes As the dtstmgwshmg features are 8
most often the foundanon for entermg a new
_market and winning a fair share, the company

should follow the effecnve marketmg and
dlstnbunon strategles ‘ -




ThIS is Just d sample partnal case
solunon Please place the order
~on the website to order your own

_originally done case solution. .
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