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PRADA’S HONG KONG IPO
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Dntsocouctisrn

Decided to float shares on its_Hong Kong Stock Exchange
(HKSE) in 2011 is another big step in the development of the
company. Being one of the world renowned luxurious products,
Prada intended to expand in the Asian market especially in China
to increase its international sales and growth.




Merket Volatitity

It is understood that the luxury’s sectors growth
mainly depends on the overall performance of
the economy and consumer disposable income.




Owlesmes and L essons

An IPO was carried out in Prada initially which got good response from
the side of the investors. However, they felt the heat to deliver the
growth numbers and ensure that shareholders remain confident on the
company's directions. The case also shows the implications of the
market trends and considerations of global coverage on the one hand,
and brand differentiation on the other hand.
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Conclusisn

A detailed analysis of Prada’s Hong Kong IPO is outlined here to
illustrate the strategic decision making among luxury brands.
Thus, the success suggests the necessity of comprehensive
market examinations, local sensitisation, and perspective
orientation in developing sustainable growth.




own orignally done case solution.
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Resource: Visit
thecasesolution.com for detailed
analysis and more case studies.




