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T he case of Mednet com offers a vlew on the
problems that an mternet based health
mformanon company can expenence at the
penod of gradual changes in the methods
~of web ad-platforms. Sellers must adapt to
- such perspectives and turn to quannflable |
results such as Clle -Through Rate (CTR) to
keep Mednet relevant and proﬂtable '




Wouyh Competdwu

1t can be pomted that Mednet has never S
~ been excellent in terms of the ’
orgamzanon s traditional source, whlch

consnsts of dehvermg accurate and rellable
health information. However, advertlsers
~especially those in the pharmaceuncal

busmess are mterested in proof of user .

= mteracnon through the CTRs '
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Conc&«mn

The case of advernsmg Mednet com
~ presents the conflict of bipolar marketmg
approaches offlme and online. As such,
Mednet will be well positioned to succeed m
-~ arapidly changmg online ad- servmg
_marketplace by bulldmg on its value
proposmon and better understandmg the
' needs of advernsers B
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‘This case is just a sample partail
~case solution. Please place the
_order on the website to order your
b own orlgnally done case solunon

e et Resource VISIt
1 o s thecasesolunon com’
ST e -~ for detalled analysns .
S "and more. .case studles.




