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FERRARI IPO



INTRODUCTION

The Ferrari Initial Public Offering (IPO) received
massive anticipation in the automotive stock
market industry. The luxury sports car company
Ferrari brought both substantial trading risks
alongside compelling business prospects through
its prestigious brand for investors.




BACKGROUND

Ferrari listed its securities publicly on the New York
Stock Exchange (NYSE) during October 2015 using the
ticker symbol RACE. The public listing of Ferrari
resulted from Fiat Chrysler Automobiles (FCA) which
sought both to extract value from its most valuable
possession and decrease their existing debt levels.




IMPACT

After its IPO went public the stock valued positively
which solidified the premium value of the Ferrari
brand. Ferrari achieved healthy financial results due to
increased sales of vehicles alongside brand licensing
operations and its product portiolio sustainment.




CONCLUSION

Ferrari’s decision to go public with an IPO presentation
demonstrates the complicated nature of lifting luxury brands
into the public domain. Investors required evaluation of the
strategies between keeping their brand exclusive versus
seeking financial growth. Users can tind comprehensive
insights about Ferrari's IPO choices at thecasesolutions.com.




RECOMMENDATION

This case is just a sample partail case solution. Please place the
order on the website to order your own orignally done case solution.

Resource: Visit thecasesolution.com for detailed analysis and
more case studies.




