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~ Black cards especnally Amerlcan Express
Centurlon Card, s now synonymous with - o
-~ luxury. upscale and ulnmate customer servlce £
In banking, these represent cards deslgned for
~ the wealthy, which include privilegesnot
offered to normal eredlt card users
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 Bluck Card

“As |t will be demonstrated throughout thlsﬂ_'
~ puaper, the Black Card is not merelya
method of paymeht it is a status symbol L
: Ahhual fee highs and approval required

~ make the card Issued 1o a lelted humber'

= 5 of people ohly 5 ‘
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' From a bankmg snde Black Cards are _
-among the major sources of income that | f =
‘include avmual fees, hlgh interest, and =
: commnssnon from luxury brands. These
" cards also enhance this Areas of
~ connectivity between the banks and the well—
off consumers, promdmg much more than
S the usual bankmg sermces
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Thus Black Cards and Banklng ease
solutlon gives management a fasematlng
. peek at the potentlal of super-premium.
= flnanelal services. This shows that banklng
| engagement is moving up the duplicity of
precnncts and how luxury is mfluenelng the ,
shadlngs of flnance and customer sermees
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“This case is just a sample partail
case solution. Please place the
‘order on the website to order your
“own orignally done case solution.

';Resource vlsn SNt
S e ~ thecasesolution.com .
- .. for detailed analysis
=3 T s **;.'aml more case studles




